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[NAHB HOUSING POLICY BRIEFING]

Per the NAHB/Wells Fargo Housing Market Index, builder 
confidence was down slightly, to 72 points, in January. 
New-home sales in December decreased by 9 percent, 
and housing starts fell 8 percent from November, 
based on seasonally adjusted annual rates. Remodeling 
spending decreased slightly in December, 0.2 percent, to 
a seasonally adjusted annual rate of $186.5 million.
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POLLS LOOK AT INTEREST 
IN TINY HOMES, DRIVERLESS 
CARS

Americans are increasingly open to the idea of living in 
a tiny house or owning a driverless car, according to re-
sults of polling conducted for the National Association of 

Home Builders (NAHB) in late 2017.
In one poll, the NAHB asked a representative sample of adults 

if they would even consider the possibility of buying a tiny 
home now or at some point in the future. The survey defined a 
tiny home as one with less than 600 square feet. A majority of 
respondents, 53 percent, said “yes” or “maybe” to the prospect 
of buying a home of this size.

Not all generations shared the sentiment, as potential interest 
waned with age. While 63 percent of Millennials and 53 percent 
of Gen Xers might consider living in such a small space, 45 per-
cent of Boomers and 29 percent of Seniors indicated the same.

NAHB regularly conducts national polls in order to understand 
new trends and preferences in the housing market. These re-
sults are based on polls conducted for NAHB by Morning Consult 
in the second half of 2017. The samples used to conduct this re-
search are representative of the U.S. population in terms of age, 
income, and geography.

Questions remain about consumer demand for driverless cars 
and how they might affect land-use patterns. Some 59 percent 
of adults in the U.S. would consider the possibility of buying one 
of these cars if a safe and reliable model was developed in their 
lifetime. But the likelihood declines with age. While 71 percent 
of Millennials and 66 percent of Gen Xers say they might con-
sider buying a driverless car, the share drops to just 45 percent 
of Boomers and 36 percent of Seniors.

Planners wonder how driverless cars might affect travel be-
havior and land-use decisions. Can these cars affect where peo-
ple choose to buy homes? Recent polling indicates so.

 When people open to buying a driverless car were asked if it 
might encourage them to move farther away from work, 63 per-
cent, said “yes” or “maybe.” Again, younger people would be more 
likely to be swayed. More than 76 percent of Millennials and 62 
percent of Gen Xers say “yes” or “maybe,” but just 46 percent of 
Boomers and 18 percent of Seniors said the same. PB
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HOUSING STARTS DECREASED

REMODELING SPENDING SLIPPED 
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